UNICEF Gaza humanitarian cash transfer monthly bulletin — April 2025

Children in Jabalia, North Gaza.

Since the last data collection in mid-March 2025, the market situation worsened significantly as of the second week of April, both
as to availability and prices. Some essential goods were already unavailable in March 2025 and remained so (meats, dairy products,
most fuel types), others that were available have now virtually disappeared from markets (eggs), and others became extremely hard
to find (milk).

Other goods — such as non-perishable food items and hygiene items — remain mostly available but at very high prices. Compared
to the second week of March, hygiene products’ average prices increased between 37% (Deir Al Balah) and 177% (Gaza City). Non-
perishable food items prices’ (for instance canned food) increased on average by 128% (Khan Younis) and a staggering 282% (Gaza
City).

Wheat flour — a critical food item - was among the key goods whose price massively increased from mid-March to mid-April,
between +264% in Khan Younis and +335% in Deir el Balah.

Retailers’ stock levels have decreased further from the last data collection in March 2025, albeit not in the same magnitude for all
categories. It is striking that referring to stocks of food items, virtually 100% of surveyed vendors reported that they have less than a
week supply. While ultimately caused by constrained and decreasing total stock levels, this result might also be linked to a lack of
incentives for retailers to re-stock fully in the current environment of high prices and volatility.

Continuation of the blockade on the entry of all goods will at some point trigger a collapse in the availability of goods in the market,
but this might happen at different points in time for different goods - and for some this has already started. As to timing, precise
predictions are difficult without observations of wholesaler/warehouses’ stocks.

As in previous data collections, 96.5% of the post distribution monitoring respondents prefer unrestricted cash assistance over
other forms of assistance.

Considering all sources of income and assistance, cash assistance is the primary source of income for beneficiaries in the last month,
with 46% identifying it as their first source and 19% as their second. 48% of respondents received also in-kind support in the previous
month, for 24% this was the primary source to cover their needs and for 27% the second. These results combined show both
complementarity between cash and in-kind assistance, and that the cash programme effectively targets families that are dependent
on humanitarian assistance.

This humanitarian cash transfer programme and the monitoring in the Gaza Strip have been made possible with generous support from the European Union
Humanitarian Aid (ECHO) as well as people and Governments of Canada, Croatia, Norway, Sweden, Switzerland, the United States (BPRM), the United Kingdom.



Operational background

Between April 10 and 13, 2025, UNICEF in collaboration with AWRAD has collected data across the Gaza Strip through market visits
(n =30) and vendors interviews (n = 243).

Over the same period a phone-based Post-Distribution Monitoring (PDM) survey was conducted with recipients of the humanitarian
cash assistance programme. 633 households who had redeemed their assistance in the previous weeks completed the survey (60%
response rate). The sample was randomly selected from UNICEF recipient lists and is representative of this cohort of cash recipients.
The survey covered all governorates in Gaza Strip.

The distribution of respondents across governorates was the following: Gaza City (34.7%), Khan Younis (33.3%), Middle Area (18%),
North Gaza (12.3%), and Rafah (1.7% - or only 11 respondents).

Current location of PDM survey respondents
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Figure 2: Distribution of PDM respondents across governorates)

Background

The current report combines insights from direct market observations, face-to-face surveys with retailers and from a phone-based post-
distribution monitoring survey (PDM) with recipients of UNICEF’s humanitarian cash assistance program. Throughout the ongoing phase
of the conflict (since October 2023), markets in Gaza have remained at least partially functional despite recurring disruptions to the
entry of commercial and humanitarian goods. Such disruptions have in turn caused sizeable fluctuations in the goods’ prices in the
markets, with significant differences in magnitude depending on the specific category, item or location.

Following the ceasefire (January 19,2025), the increased flow of goods allowed markets to recover, leading to improved availability and
price stabilization. This has been a crucial factor driving UNICEF’s further expansion of cash assistance during the ceasefire, during which
230,000 people (31,000 households) were assisted, further reinforcing the program’s critical role in allowing families and children to
meet their essential needs. Since the start of the war, UNICEF has provided cash assistance to 1 million people (half of the population,
175,000 households), supporting them in accessing essential goods and services.

However, a complete ban on the entry of goods and commodities was introduced on March 2,2025. Within two weeks only, this caused
the prices of most categories of goods to significantly rise and even made many items unavailable in the markets (mostly perishable
food items). The data collected between the 10t and 13™ of April show the heavy impact of 6 weeks of blockade on the ability of
families to access essential goods on the market: the list of items that are mostly unavailable became longer (including most fuel items,
meat, dairy, eggs) and the prices of most of the other goods spiraled further upwards.




Availability and prices

The availability of essential food and non-food items is limited, especially in the northern governorates, while prices have risen
dramatically across all areas.

In the North Gaza Governorate, the availability of fresh produce is extremely limited, and prices have surged for the few types of
vegetables that remain in the market. Onions became completely unavailable, while the prices of potatoes, tomatoes, and eggplants
have increased by 860%, 200%, and 140% respectively, compared to the third week of the ceasefire. Animal-based products such as
yogurt, eggs, and both red and white meats are not available at all. Staple food items have also seen steep increases, with rice up by
50% and wheat flour by 183%. Prices for legumes and nuts have followed a similar trend, with chickpeas increasing by 189% and lentils
by 150%. In terms of non-food items, hygiene products have become significantly more expensive: bar soap has increased by 150%,
toilet paper by 233%, sanitary pads by 233%, and baby diapers by 113%. Energy sources are unavailable in the North, with the exception
of firewood, which is only sporadically accessible.

Figure 3: Selected food Items Prices in The Northern Governorates (ILS)
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In the Gaza Governorate, prices have also increased sharply. Potatoes and onions have seen price hikes of 800% and 340% respectively.
As in the North Governorate, also in the Gaza Governorate yogurt, eggs, and meat are not available. Rice and wheat flour prices have
risen by 100% and 333%, respectively. The cost of lentils and chickpeas has doubled, each increasing by 200%. Hygiene items have also
experienced substantial inflation, with bar soap up by 350%, toilet paper by 100%, sanitary pads by 140%, and baby diapers by 67%.
While energy sources are relatively more available here compared to the North Governorate (with the exception of gas), the prices of
coal and firewood have risen by 50%.

Figure 4: Selected Non-Food Items Prices in The Northern Governorates (ILS)
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In the Deir Al Balah Governorate, prices have also increased significantly for both food and non-food items. Vegetables like potatoes
and onion, and tomatoes increased by 900%, 360% and 143% respectively when comparing this reporting period (10-13 April) to the
third week of ceasefire (10-16 of February). Rice and wheat flour prices have increased by 140% and 233% during the same period,



while lentils and chickpeas’ increased by 140% and 233% respectively. For non-food items the prices have increased but to a lesser
extent compared to Gaza and North Gaza governorates. Hygiene items increased as well, for example bar soap increased by 87%, toilet
paper by 243%, sanitary pads by 16%, and baby diapers by 37% when comparing this reporting period (10-13 April) to the third week
of ceasefire. Coal, firewood and diesel were found in markets, but the prices have increased by 75% for firewood and 47% for diesel,
comparing this reporting period (10-13 April) to the third week of ceasefire (Feb 10-16).

Figure 5: Selected food Items Prices in The Southern Governorates (ILS)
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In the Khan Younis Governorate, prices have also increased significantly for both food and non-food items. Vegetable prices have
increased, for instance potatoes, onion, and tomatoes prices’ increased by 800%, 300% and 191% respectively when comparing this
reporting period (10-13 April) to the third week of ceasefire. Animal products such as yogurt, eggs, milk and red and white meat are
not available. Rice and wheat flour prices have increased by 67% and 167% during the same period, while chickpeas increased by 67%.
However lentils prices decreased by 20%. Prices of non-food items increased as well. Hygiene items prices increased, for example bar
soap increased by 157%, toilet paper by 25%, sanitary pads by 100%, and baby diapers by 25% when comparing this reporting period
(10-13 April) to the third week of ceasefire. Firewood and some diesel were found in markets, but prices have increased by 67% for
firewood and 50% for diesel when comparing this reporting period (10-13 April) to the third week of ceasefire (Feb 10-16).

Figure 6: Selected Non-Food Items Prices in The Southern Governorates (ILS)
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Detailed prices data can be found in the Annex 2.



Stocks

Retailers’ stock levels have decreased further from the last data collection in March 2025, albeit not in the same magnitude for all
categories. Referring to stocks of food items, virtually 100% of interviewed vendors reported that they have less than a week’s supply.
Multiple elements might be relevant for the interpretation of retailers’ stock levels. On one hand, wholesalers are likely to have re-
stocked significantly during the ceasefire and since then might have been controlling the supply to retailers. On the other hand, sellers
might not have the resources to restock fully at current prices, nor the incentive to do so — both for security reasons but also to limit
risks of incurring major losses if the entry of goods to the Strip were to resume causing a sudden drop in prices.

Figure 7: Stock Level and Change
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Utilization of cash assistance

Meeting Households Needs. Respondents surveyed as part of the cash assistance programme’s monitoring indicated that UNICEF's
cash assistance was important in helping them meet their household’s essential needs. Overall, 17% of recipients reported that the
assistance helped them to a great extent, while 46% stated it was moderately helpful. This once again demonstrates that even in an
environment of high prices and immense needs, the support provided still is a vital tool to help households cover their most urgent
expenses.

However, compared to March the percentage of recipients responding “a great extent” went down from 32% to 17% and the share

choosing “to a small extent” went up from 25% to 30%. This is a signal that the worsened market conditions — both at the level of
availability and prices — are limiting the ability of families to fully meet their needs through the transferred amount.



Figure 8: The Extent to which cash assistance helped households meet their essential needs
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Households Spending. PDM findings highlight that food items remain among the most frequent expenditures - and food overall as a
category remains the largest one. A large portion of spending is also directed toward essential non-food needs: the most frequently
mentioned non-food expenditures were medicines (33%), followed hygiene products (30%) and clothing (29%).

Table 1: Expenditure of cash on items, by governorate

|North Gaza |Gaza City  |Deir al-Balah |Khan Younis |Rafah |Tota|
Food Items
Fresh vegetables and fruits 69% 62% 63% 76% 91% 68%
Cereals and tubers 46% 61% 60% 61% 82% 59%
Pluses and nuts 11% 52% 55% 53% 73% 52%
Oils and fats 44% 63% 61% 66% 100% 62%
Condiments and spices 29% 40% 35% 44% 55% 39%
Eggs 8% 4% 4% 7% 9% 6%
Red and white meat 8% 4% 4% 5% 0% 4%
Dairy 27% 26% 20% 22% 9% 24%
Drinking water 6% 12% 19% 13% 18% 13%
Non-Food Items
Clothing 29% 29% 32% 29% 18% 29%
Fuel/gas 4% 12% 11% 11% 0% 10%
Medicines 32% 29% 34% 38% 36% 33%
Communication 6% 5% 4% 3% 0% 4%
Hygiene products 22% 25% 33% 37% 45% 30%
Transportation 15% 14% 6% 18% 9% 14%
Shelter items 8% 6% 2% 4% 18% 5%
Baby needs 14% 15% 9% 16% 18% 14%

Assistance Modality

In-kind vs Cash Assistance. According to PDM results, an overwhelming 96% of respondents prefer to receive unrestricted cash
assistance for their basic needs, highlighting the critical role of financial flexibility in crisis settings. This is fully in line with the previous
data collection (March 2025). Unlike in-kind assistance or restricted vouchers, unrestricted cash allows families to prioritize their most
urgent needs, including goods and services that may not be covered by other forms of aid.



Table 1: Preferred Assistance Modality

Preferred assistance modality % of Respondents
Unrestricted cash assistance 96%

In-kind assistance (food, non-food items, or other physical goods) 2%

Cash-based transfers including E-vouchers (to be redeemed at specific vendors/markets) | 2%

Other Assistance Received in the Last Month: nearly 48% of beneficiaries reported receiving also in-kind support. The fact that the
Gaza Governorate has the highest proportion at 51%, suggests a relatively balanced distribution across the governorates. Only 2% of
beneficiaries reported receiving other types of services, with North Gaza and Gaza City having the highest access at 9% and 6%,
respectively.

Annex 1 (respondents demographics)

Households Characteristics: according to respondents the average household size is 6 individuals. However, displacement has led to
an increase in the average number of people residing in the same dwelling, now reaching 10 individuals. A majority of the households
(67.8%) have at least 2 children under the age of 18. Furthermore, 22.7% of households include a pregnant or lactating woman, while
28.6% of households have at least one member with a disability.

99% of respondents report having experienced displacement since the escalation of the conflict in October 2023. While a significant
proportion of respondents managed to return to their original locations, 63.5% (403) of households surveyed reported being currently
displaced, either within the same governorate or to another. Rafah recorded the highest percentage of displacements to other
governorates (97.3%), reflecting the harsh conditions in the area. This was followed by North Gaza (43.2%), Gaza City (16.8%), Khan
Younis (11.4%), and Deir al Balah (9.5%).

Figure 9: Displacement frequency since the escalation of the conflict
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North Governorate

Week 3 of | Week4 of | Week5 of V\Li?';:rgf \A::Z:r:f Week 6 of | % Change: % Change:
ceasefire ceasefire ceasefire borders 10-16 Feb 10-13 Mar
closure closure
Item Unit (10 Feb - (17 Feb - (24 Feb - 2 (3-10 (10-13 closure (10 vs 10-13 vs 10 -13
16 Feb) 23 Feb) Mar) Mar) Mar) - 13 April) April April
Median Prices in NIS Percentage %
Vegetable basket
. Not Not Not
Onion 1KG > > 6 11 11 available available available
Tomato 1KG 9 11 9 18 200% 100%
Potato 1KG 22 30 48 860% 60%
Cucumber 1KG 10 10 18 12 18 80% 50%
Eggplant 1KG 10 10 12 21 20 24 140% 20%
Animal products
Yogurt 1KG 16 18 19 24 Not available NOt I\.|ot '\!Ot
available available available
Not Not Not
Ege 6un 8 6 6 6 ? available available available
Milk 1L Not 10 9 10 10 15 Not 50%
available available
f:::ed 160 gm 2 2 2 2 3 7 250% 133%
Red & White meat
Chicken Not Not Not Not
meat 1KG 22 21 20 40 available available available available
Not Not Not Not
Beef meat 1KG 43 45 4> 65 available available available available
Sheep 1KG Not Not Not Not Not Not Not Not
meat available available available available available available available available
Turkey Not Not Not Not Not
meat 1KG 23 17 17 available available available available available
Condiments
Salt 1KG 4 14 600% 75%
Sugar 1KG 8 30 329% 275%
Z;getab'e 1L 9 10 10 10 11 40 344% 264%
Grains
Rice 1KG 10 10 8 10 10 15 50% 50%
Flour 1KG 2.4 2 2 1.8 6.8 183% 278%
Nuts and legumes
Lentils 1KG 2 2 2 2 2 5 150% 150%
\I:cleglr:i 1KG 7 5 7 6 7 12 71% 71%
Chickpeas 1KG 5 5 4 5 5 13 189% 160%
Canned | 300 m 2 1 1 2 3 5 220% 60%
fava bean
Eae:::d 380 gm 1 1 1 1 1 2 300% 100%
Hygiene items
Dishwashi
ng liquid 1L 8 10 10 14 14 18 125% 26%
soap
Bar soap 150 mi 2 2 3 4 5 5 150% 0%




Toothpast

e 100 ml 4 3 5 3 2 7 100% 250%
I°°thb’“5 1un 1 1 1 2 2 2 100% 0%
Sanitary o o
pad lun 0 0 0 0 0 1 179% 82%
;‘a’:‘: 1un 2 2 2 2 3 5 233% 67%
:ia::;r 1un 1 1 1 1 1 2 113% 82%
Han'd. 500 ml 5 5 5 7 5 5 7% 0%
sanitizer
Shampo 400 ml 9 12 10 12 15 20 116% 33%
Detergent 1L 16 13 15 8 I\.IOt 28 71% N/A
available
Chlorine 1L 8 8 9 10 15 20 167% 33%
Shelter items
Blanket lun 35 40 25 15 15 25 -29% 67%
Mattress lun 60 50 50 30 30 80 33% 167%
Winterization
Winter Not Not Not
boots Lun 65 65 >0 65 60 available available available
Winter
N N
thick 1 Pair 5 4 4 4 3 lot lot Not
socks available available available
Pharmacy
::)';ti:‘:pt'c 60 ml 6 6 6 8 6 8 33% 33%
Trufen 12 un 10 10 10 5 12 12 20% 0%
Energy
. Not Not Not Not
Firewood 1KG available 3 available available available 3 N/A N/A
Coal 1KG 14 16 18 15 18 NOt NOt NOt
available available available
Not Not Not Not
Gas 1kG 30 39 48 100 available | available | available | available
. Not Not Not Not Not Not
Diesel L available available 22 43 available available available available
. Not Not Not Not Not Not
Gasoline 1t available available 120 120 available available available available
Telecommunications
i|11(tjgr:1:t 1(:2 r:i? Not Not Not Not Not Not Not Not
cards F:icgrd available available available available available available available available
'c';trzrsnet 1 Hour 1 1 0 2 0 -67% -78%
10 10 Nis
shekels prepari 10 10 10 10 10 10 0% 0%
prepaids d Card




Gaza Governorate

Week 1 of Week 2 of
We::: of We;l‘(: of Wete:es of the the Week 6 of | % Change: | % Change:
. . . borders borders borders 10-16 Feb 10-13 Mar
ceasefire ceasefire ceasefire
Item Unit closure closure closure (10 | vs10-13 vs 10 -13
(10Feb- | (17Feb- | (24Feb-2 | 4, (11-13 | -13 April) April April
16 Feb) 23 Feb) Mar) Mar) Mar)
Median Prices in NIS Percentage %
Vegetable basket
Onion 1KG 5 5 9 10 22 340% 120%
Tomato 1KG 5 7 10 10 17 175% 65%
Potato 1KG 5 7 18 25 45 800% 80%
Cucumber 1KG 10 8 8 17 10 17 70% 70%
Eggplant 1KG 10 9 10 20 20 25 150% 259%
Animal products
Yogurt 1KG 20 20 20 20 20 Not Not Not
available available available
Egg 6 un 7 5 5 6 7 Not Not Not
available available available
Milk 1L 10 10 10 10 14 1 35%
Canned 160 gm 2 2 2 2 8 3 300%
tuna
Red & White meat
Chicken 1KG 21 20 20 43 Not Not Not Not
meat available available available available
Beef meat 1KG 40 33 50 55 Not Not Not Not
available available available available
Sheep 1KG Not Not Not Not Not Not Not Not
meat available available available available available available available available
Turkey 1KG 20 18 33 48 Not Not Not Not
meat available available available available
Condiments
Salt 1KG 2 9 800% 350%
Sugar 1KG 6 8 25 317% 257%
0,
V.egetable 1L 9 10 12 35 338% 192%
oil
Grains
Rice 1KG 5 4 4 5 10 100% 100%
Flour 1KG Not 5 333% N/A
available
Nuts and legumes
Lentils 1KG 1 1 1 6 200% 500%
H 0,
White 1KG 6 4 5 12 100% 140%
beans
Chickpeas 1KG 5 15 200% 200%
0,
Canned 380 gm 5 400% 150%
fava bean
0,
Canned 380 gm 0.1 0.1 0.1 04 0.2 3 2900% 1400%
beans
Hygiene items
Dishwashi 1L 12 10 10 10 10 33 178%
ng liquid 233%
soap
Bar soap 150 ml 2 1 1 1 1 9 350% 800%




Toothpaste | 100 ml 4 4 4 4 10 150% 100%
0,
Ioothbrus lun 1 1 1 1 2 100% 100%
H 0,
Sanitary lun 0 0 0 0 0 1 140% 329%
pad
1 0,
Toilet lun 2 2 2 2 2 4 100% 100%
paper
[V
B_aby lun 1 1 1 1 1 1 67% 51%
diaper
Hand 500 ml 8 8 8 8 7 5 -38%
sanitizer -29%
Shampo 400 ml 15 15 15 15 15 17 14% 14%
Detergent 1L 15 15 15 15 15 18 20% 20%
Chlorine 1L 7 7 5 4 4 15 114% 275%
Shelter items
Blanket lun 30 30 25 20 Not 20 -33% N/A
available
Mattress lun 60 60 50 50 Not 30 -50% N/A
available
Winterlization
Winter lun 180 175 145 155 140 55 -69%
boots -61%
" . S
W!nter 1 Pair 8 5 5 3 3 120 1400% 3900%
thick socks
Pharmacy
:Ant.iseptic 60 ml 4 5 5 5 6 10 138% 67%
iodine
Trufen 12 un 11 11 12 12 12 12 9% 0%
Energy
Firewood 1KG 2 3 3 4 3 3 50% 0%
Coal 1KG 15 15 15 17 17 23 50% 32%
Gas 1KG 40 40 40 73 Not Not Not Not
available available available available
Diesel 1L 35 23 23 38 40 44 24% 9%
Gasoline 1L Not Not Not Not Not 60 N/A N/A
available available available available available
Telecommunications
100 mb 100 mb Not Not 6 5 5 5 N/A
internet prepair available available 0%
cards d card
Internet 1 Hour Not Not 0.1 0.3 0.1 0.3 N/A
. . 164%
cards available available
10 shekels 10 Nis 10 10 10 10 10 10 0%
prepaids prepari 0%

d Card




Deir Al-Balah Governorate

Week 1 of Week 2 of
We;l‘(: of We:e:‘(: of Wete:es of the the Week 6 of | % Change: | % Change:
. . . borders borders borders 10-16 Feb 10-13 Mar
ceasefire ceasefire ceasefire
Items UNIT closure closure closure (10 vs 10-13 vs 10-13
(10Feb- | (17Feb- | (24Feb-2 | ;" 4 (11-13 | -13 April) April April
16 Feb) 23 Feb) Mar) Mar) Mar)
Median Prices in NIS Percentage %
Vegetable basket
Onion 1KG 5 5 10 10 23 360% 130%
Tomato 1KG 5 7 10 8 17 143% 113%
Potato 1KG 5 8 18 28 50 900% 82%
Cucumber 1KG 10 8 8 12 12 18 80% 50%
Eggplant 1KG 9 8 11 20 20 25 172% 23%
Animal products
Yogurt 1KG 20 20 20 20 18 20 0% 14%
Egg 6 un 6 5 5 6 10 Not Not Not
available available available
Milk 1L 10 10 10 10 10 15 50% 50%
0,
Canned 160 gm 4 4 2 2 2 6 43% 149%
tuna
Red & White meat
Chicken 1KG 24 20 20 36 Not Not Not Not
meat available available available available
Beef meat 1KG 45 40 39 58 Not Not Not Not
available available available available
Sheep 1KG Not Not Not 260 Not Not Not Not
meat available available available available available available available
Turkey 1KG 29 23 21 Not Not Not Not
meat available available available available
Condiments
Salt 1KG 4 4 15 263% 263%
Sugar 1KG 7 7 28 358% 293%
0,
V.egetable 1L 10 10 30 233% 200%
oil
Grains
Rice 1KG 10 9 10 10 10 24 140% 140%
Flour 1KG 3 2 2.4 2.3 10 233% 335%
Nuts and legumes
Lentils 1KG 8 8 15 88% 88%
H )
White 1KG 6 7 11 38% 579%
beans
Chickpeas 1KG 7 5 10 43% 100%
2 0,
Canned 380 gm 3 53% 76%
fava bean
0,
Canned 380 gm 0 0 0 1 1 2 296% 100%
beans
Hygiene items
Dishwashi 1L 14 14 12 13 17 32 125%
ng liquid 89%
soap
Bar soap 150 ml 5 5 7 87% 17%
Toothpaste | 100 ml 9 8 -41% -8%




0,
zoothbrus lun 2 3 2 2 2 2 0% 0%
H 0,
Sanitary lun 1 1 1 1 0 1 16% 48%
pad
H 0,
Toilet lun 4 5 5 5 5 12 243% 140%
paper
0,
B_aby lun 1 1 1 1 1 1 37% 33%
diaper
0,
Han_d' 500 ml 5 8 25 13 15 10 100% 33%
sanitizer
Shampo 400 ml 9 9 10 10 10 20 113% 95%
Detergent 1L 16 16 16 16 17 17 5% -3%
Chlorine 1L 15 15 15 15 15 20 33% 33%
Shelter items
Blanket lun Not 28 27 25 30 20 Not
. . -33%
available available
Mattress lun Not 70 70 60 Not 60 N/A N/A
available available
Winterization
Winter lun 100 60 50 45 50 Not Not Not
boots available available available
Winter 1 Pair Not Not 2 1 Not Not Not Not
thick socks available available available available available available
Pharmacy
Antiseptic 60 mi 6 5 5 6 6 6 -8%
- -8%
iodine
Trufen 12 un 10 8 7 7 8 8 -16% 0%
Energy
Firewood 1KG 2 2 2 2 2 4 75% 75%
Coal 1KG 20 17 18 20 20 20 0% 0%
Gas 1KG 33 35 8 80 Not Not Not Not
available available available available
Diesel 1L 30 21 20 35 Not 44 47% N/A
available
Gasoline 1L 100 85 120 Not Not Not Not
available available available available
Telecommunications
100 mb 100 mb Not Not 20 Not Not Not Not
. . . . . . . . Not
internet prepair available available available available available available )
available
cards d card
Internet 1 Hour Not 0.5 0.3 0.3 0.1 0.8 N/A 338%
cards available
10 shekels 10 Nis 10 10 10 10 10 10 0%
prepaids prepari 0%
d Card




Khan Younis Governorate

%
We;l‘(: of Wete:e4 of We::es of Week 1 of t:\;essrfi::s Week 6 of | % Change: | Change:
. . . the borders borders 10-16 Feb 10-13
ceasefire ceasefire ceasefire closure closure closure (10 vs 10 -13 Mar vs
Items UNIT | (10Feb-16 | (17 Feb-23 | (24Feb-2 3-toman | 11713 e ol 10,13
Feb) Feb) Mar) Mar) P P X
April
Median Prices in NIS Percentage %
Vegetable basket
Onion 1KG 5 5 9 10 20 300% 100%
Tomato 1KG 5 7 10 10 16 191% 60%
Potato 1KG 5 8 15 30 45 800% 50%
Cucumber 1KG 10 8 7 14 12 17 79% 42%
Eggplant 1KG 7 8 11 20 20 23 229% 15%
Animal products
Yogurt 1KG 20 20 20 20 Not Not Not Not
available available available available
Egg 6 un 6 5 5 5 8 Not Not Not
available available available
Milk 1L 10 10 10 10 10 Not Not Not
available available available
0,
Canned 160 gm 2 1 1 2 1 4 100% 300%
tuna
Red & White meat
Chicken 1KG 23 21 23 30 Not Not Not Not
meat available available available available
Beef meat 1KG 45 44 40 50 Not Not Not Not
available available available available
Sheep 1KG Not 78 46 Not Not Not Not Not
meat available available available available available available
Turkey 1KG 32 30 33 40 Not Not Not Not
meat available available available available
Condiments
Salt 1KG 4 5 10 100% 100%
Sugar 1KG 25 317% 213%
()
V_egetable 1L 10 12 30 275% 150%
oil
Grains
Rice 1KG 8 9 10 10 15 67% 50%
Flour 1KG 2.2 1.8 2.6 2.2 8 167% 264%
Nuts and legumes
Lentils 1KG 8 8 10 6 -20% -40%
White 1KG 5 7 8 12 71% 50%
beans
Chickpeas 1KG 6 5 4 7 10 67% 43%
0,
Canned 380 gm 1 4 250% 250%
fava bean
0,
Canned 380 gm 1 1 1 1 1 2 200% 200%
beans
Hygiene items
Dishwashin 1L 13 13 12 12 12 33 156%
g liquid 185%
soap
Bar soap 150 ml 4 4 4 4 4 9 157% 125%




Toothpaste 100 ml 6 10 25% 43%
Toothbrush l1un 2 0% 0%
H 0,
Sanitary lun 0 0 0 100% 20%
pad
H _220
Toilet lun 6 5 6 6 5 4 33% 20%
paper
0,
B:‘a\by lun 1 1 1 1 1 1 25% 2%
diaper
[v)
Han_cl' 500 ml 5 5 5 5 5 5 0% 0%
sanitizer
Shampo 400 ml 17 14 15 17 23 17 1% -25%
Detergent 1L 14 15 16 16 13 18 31% 44%
Chlorine 1L 13 10 14 15 15 15 20% 0%
Shelter items
Blanket lun 73 100 60 25 Not 45 -38% N/A
available
Mattress lun 85 80 60 80 Not 70 -18% N/A
available
Winterlization
H [v)
Winter lun 100 65 80 70 80 100 0% 25%
boots
" " S
W!nter 1 Pair 2 3 2 2 2 80 3900% 3900%
thick socks
Pharmacy
:Ant.iseptic 60 ml 5 5 5 5 5 4 -20% -20%
iodine
Trufen 12 un 10 10 11 6 6 8 -13% 40%
Energy
Firewood 1KG 3 2 3 3 Not 5 67% N/A
available
Coal 1KG 20 25 17 20 20 Not Not Not
available available available
Gas 1KG 35 35 39 100 Not Not Not Not
available available available available
Diesel 1L 30 23 20 40 Not 45 50% N/A
available
Gasoline 1L 120 100 90 110 Not Not Not Not
available available available available
Telecommunications
100 mb 100 mb Not Not 15 15 15 Not Not
. . . . . . Not
internet prepair available available available available X
available
cards d card
Internet 1 Hour 1 Not Not Not Not 0.2 -72% N/A
cards available available available available
10 shekels 10 Nis 10 10 10 10 10 10 0%
prepaids prepari 0%

d Card




